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Proble of Respondents (from 20 companies)

80% from pharmaceutiCapainder of respondents

from consulting, device, and

CO m p an | eS agencies (thought leaders)
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How Savvy is PharmaD0Clal Media

80% say pharma is still
Overy far behindO and 108%say osighty aheado
say Oslightly behindO others
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How Savvy is Pharmab/lODbIle

25% say pharma Is still%

Overy far behindO and

P | 5"% say Oslightly aheadO
say Oslightly behindO others
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How Savvy is PharmaDlgltaI Overall

25% say pharma Is Stlw

(F910% say Oslightly ahead®

say Oslightly behindO others

Overy far behindO and



Making Progress with Customer Service

Industry Is split when It
COMES t0 Progress tOWaArd Sl w e s e
new customer service model
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The Impact of OBeyond the PillO
The Vast Majority Agree
BTP WI” Ha.ve a MaJOr ziod/o%%;)e:lglrgeogffg gr)lEl!O point scale
Impact the Next Decade




The Impact of OConnected HealthO

Similarly, Almost All Agree
H ealth COn neCtIVIty Wl ” 75% agree 7-10 on 10 point scale

Change the Pharma Industry




Biggest Innovation Opportunity for My Company

OA new customer service model.O

b pharma exec



Biggest Innovation Opportunity for My Company

OPoint of care support with EHR and
patient portals.O

b pharma exec



Biggest Innovation Opportunity for My Company

OThe amount of data available within the
EMR and wearables will transform how we
market products.O

b pharma exec



Biggest Increases in Budget (2015)

i Verizon = 1:43 PM

&% KAISER PERMANENTE.

Mobile Content for (-
Smartphones Of e

Appointment center

My message center

84% plan to increase their spend

Find locations




Biggest Increases in Budget (2015)

Consumer Video for
Branded Products

72% plan to increase their spend




Biggest Increases in Budget (2015)

Mobile Display
Advertising for
consumers

68% plan to increase their spend

Doritos
LOCOS
, TACOS

RITOSLOCOSTACOS




Biggest Decreases in Budget (2015)

Product Sites
(brand.com)

26% plan to decrease their spend




Biggest Decreases in Budget (2015)

Display Ads for
Physicians

26% plan to decrease their spend



Biggest Decreases in Budget (2015)

Disease (Unbranded)
Sites for Consumers

21% plan to decrease their spend



Level of Digital Integration within Your Company

?35% b6||eve theré |S Majority agree there is some

level of integration today and

Overy lowO internal digitadbeieve ter diga

capabilities are Ocompletely

Integration today integratedO today



Key Barriers to Greater Use of Digital Technologies

/5% Dbelieve the lack of
knOWIedge among key Of course 2 in 3 still cite !

Olegal and regulatoryO as a barrier

decision makers iIs the 1ssue



The Evolving Structure of the Digital COE

The predominant digital model s« cie ahybria model mix of

alized and embedded digital

remains a centralized group (COEd)e 1s% report ay
WOrk|ng W|th a” teams at 41% decentralized leads within the brands



How Has Regulatory Evolved with Digital?

OEducation, training, and building an
internal knowledge base have been key.O

b pharma exec



How Has Regulatory Evolved with Digital?

OOur former expedited process for
review is now the norm.O

b pharma exec



How Has Regulatory Evolved with Digital?

OHave not E we are still reviewing
digital tactics In a system designed 30
years ago for paper.O

b pharma exec



Want More Information About the Study?

Send an email request toE

cfranklin@digitalhealthcoalition.org
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