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$1.88B
within just 3 years.
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26
people a second
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Descriptive
Diagnostic

Predictive 

Prescriptive

INFORMATION OPTIMIZATION

What 
happened?

Why did it 
happen?

What will 
happen?

How can we 
make it happen?

Hindsight Insight Foresight
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Descriptive 
Analytics 

What happened?
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Diagnostic 
Analytics 
Diagnostic 
Analytics 

Why did it happen?

• Traffic increased

• Content program was added

• Launched a social program
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Predictive 
Analytics 

What will happen?
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y = 1.3258x + 0.0087
R² = 0.8949
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Prescriptive 
Analytics 

How can we make it 
happen?

• Focus on seasonality

• Identify interim metrics to prove NRx

• Deliver real specificity
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Descriptive
Diagnostic

Predictive

Prescriptive

Value & 
Difficulty INFORMATION OPTIMIZATION

What 
happened?

Why did it 
happen?

What will 
happen?

How can we make 
it happen?

Hindsight Insight Foresight
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Success!
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$632.06 

$307.34 $304.40 
$262.66 $250.49 $248.53 $247.44 $245.02 

5/1/2018 6/1/2018 7/1/2018 8/1/2018 9/1/2018 10/1/2018 11/1/2018 12/1/2018

Cost Per New Patient Start



Key Takeaways

• Test your hypothesis

• Data isn’t fool proof

• Rely on internal expertise
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Jen Loga
jloga@healthline.com

Interested in more data and media 

insights, sign up for Healthline Insider:

http://bit.ly/healthlineinsider

Thank you


