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• Commissioned and executed 
by Digital Health Coalition

• Surveyed 206 physicians

• July 2018

• Glean attitudes and behaviors 
on emerging tech



Technology is Improving the Patient Experience



Technology and Treatment Options



Future Outlook

Top 3 technologies physicians are most interested in using in the future: 



How Amitiza Used
Technology to Impact 
Physicians and Patients 



About Amitiza

o Amitiza is indicated for Irritable 
Bowel Syndrome with 
Constipation, Chronic Idiopathic 
Constipation and Opioid Induced 
Constipation.

o Chronic Constipation is a 
sensitive topic for patients to 
discuss—and many times doctors 
don’t acknowledge as a “real” 
condition.

o Patient/HCP dialogue is important 
and having educational brand 
messaging at POC has been 
successful for the brand.

o Digital is a cost-effective way to 
be able to provide information at 
POC.



Final Thoughts

Patient engagement technology is 
transforming how healthcare providers 
interact with and educate patients.

Physicians see value in and want to integrate 
tech across important touchpoints to improve 
experience & better educate patients.

Leveraging digital solutions gets brands in on 
the action and in the middle of patient-physician 
engagement both inside the office and out.


