


o Healthcare Consumerism –
right information at the right time

o Value-Based Care –
support for new payment models

o EHR Burden and Burnout –
more work, less time with patients

Times Are Changing
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Physicians’ 
Perspectives
Patient Engagement Technology 
(and Pharma’s Role in It)

A 2 0 1 8  R E S E A R C H  S T U D Y  

• Commissioned and executed 
by Digital Health Coalition

• Surveyed 206 physicians

• July 2018

• Glean attitudes and behaviors 
on emerging tech
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Technology is Improving the Patient Experience
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How Do Docs Feel About Pharma in Their Office?



Taking Engagement Beyond Office Walls
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Top 3 technologies physicians are most interested 
in using to connect with patients outside the office:



o Content & services for patients 
and physician engagements

o Omnichannel and multi-modal 
approach to reach patients

o Data to target content, & embed 
inside existing workflow

Future Outlook



Final Thoughts

Patient engagement technology is 
transforming how healthcare providers 
interact with and educate patients.

Physicians see value in and want to integrate 
tech across important touchpoints to improve 
experience & better educate patients.

Leveraging POC gets brands in on the action 
and in the middle of patient-physician 
engagement both inside the office and out.
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