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Digital Health Coalition 2013 Executive Landscape Study

O Feedback gathered in
September/October 2013

O Online survey sent to invited
members/organizations

1 Responses from a total of 60
members/organizations

O Survey topics included digital, y

e
online video, mobile, and change }/075 S D
management/innovation ag,.
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www.digitalhealthcoalition.org

To request specific questions or
slides please submit your request to
info@digitalhealthcoalition.org




Mobile Media



In this section, the term "mobile" and "mobile media" will be used to describe the use
of devices beyond the desktop — a broad category of portable devices. Given the vast
majority of the mobile experience happens on smartphones and tablets today, please
think of these devices for context. On a scale of 1 to 10, where 1 is the worst possible
strategy and 10 is the best possible strategy, how would you rate the following.

M Worst Possible Strategy
2

3

4
The overall strategy and

approach of the 5

pharmaceutical and device 6
industry towards mobile

7

8

9

Best Possible Strategy
0% 20% 40% 60% 80% 100%
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Which of the following mobile "apps" have you implemented in the past 12 months, as
a part of a marketing or branding campaign?
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Using a scale from 1 to 10, please state whether you disagree or agree with the
following statements. 1 meaning "strongly disagree" and 10 meaning "strongly agree":

W Strongly disagree W2 ®3 ®4 =5 6 7 8 9 Strongly agree

We see significant potential for online video advertising on Hh
mobile platforms
We are shifting our traditional media budgets towards _
mobile platforms for consumers
We are shifting our traditional media budgets towards -_-
mobile platforms for physicians

The lack of regulatory standards specific to mobile

advertising for regulated products has limited our _-

investment to date
The lack of network standards (format, specs) specific to _.
mobile advertising has limited our investment to date

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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How important is video to your mobile strategy in 2013?

9%

¥ Not at all important
¥ Somewhat important
“ Not Sure

“ Somewhat important

“ Very important
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How important will video be to your mobile strategy in 2014?

12% 9%

¥ Not at all important
¥ Somewhat important
“ Not Sure

“ Somewhat important

“ Very important
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