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Digital advertising to 

healthcare professionals 

has evolved to keep up 

with direct-to-consumer 

campaigns. 
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ENHANCING HCP MEASUREMENTENHANCING HCP MEASUREMENT

Challenges

Capturing HCPs across multiple devices

Limited view of HCPs reached on 

endemic sites only

Actionability of analyses

Enhanced Capabilities

Capture both personal and professional 

devices

Enable comprehensive view of all HCPs 

reached across various publishers

Ongoing optimization is possible 

through frequent analyses



CREATE A SINGULAR PROFILE OF THE HCP

IDENTITY
LINK 
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PROVIDES A COMPLETE VIEW OF PUBLISHER METRICS

HCP-Focused Publishers Consumer-Focused Publishers

PROVIDE A COMPLETE VIEW OF PUBLISHER METRICS



Audience Exposed to 

Media

LEVERAGE PATIENT JOURNEY INSIGHTS TO INFORM  

FREQUENT OPTIMIZATION

Patient-Based 

Measurements

Visit PCP Visit Specialist Fill Rx

& more

Campaign 

Results



CASE STUDY
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• Which publishers are best at 

reaching specialists and the 

target list of prescribers?

• Which publishers reach doctors 

who likely have patients that are 

diagnosed with the condition?

• How many new-to-brand scripts 

did the campaign generate?

A brand wanted to measure the impact 

of digital advertising to HCPs to 

understand:
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Programmatic Publisher Endemic Publisher

In Target List Not in Target List

HCPs Reached

(Target vs. Non-Target)

INSIGHT: ENDEMIC AND PROGRAMMATIC PUBLISHERS

EXPOSE TARGETS AND NON-TARGETS TO MEDIA
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Programmatic Publisher Endemic Publisher

Physician Breakdown by Type

PCP Specialist Other

INSIGHT: PROGRAMMATIC PUBLISHER REACHES HIGHER

PROPORTION OF SPECIALISTS
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3.85%

3.01%

Treat e t Profile of E posed Ph sicia s’ Respective Patie ts
(% Diagnosed with Condition)

INSIGHT: PROGRAMMATIC PUBLISHER REACHES HCPS

WITH MORE QUALIFIED PATIENTS

Programmatic Publisher Endemic Publisher
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0.055%

0.086%

0.064%

0.134%

Conversion to Brand 

Control Exposed

Programmatic Publisher Endemic Publisher

INSIGHT: PATIENTS OF HCPS EXPOSED TO ADVERTISING ON 

AN ENDEMIC PUBLISHER CONVERT AT A HIGHER RATE

16.4% Lift

55.8% Lift
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• There are new technologies that can be used to complement and enhance 

existing HCP measurement capabilities

• Marketers can optimize their campaigns by connecting the digital behaviors 

of HCPs across various devices, both personal and professional

• Frequent and early analysis allows for most efficient use of marketing dollars

• There is value in connecting patient behavior to the HCPs who were exposed 

to digital media

THREE TAKEAWAYS KEY TAKEAWAYS



THANK YOU


