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As the global community faces the 
COVID-19 pandemic together, 
Twitter is helping people find 
reliable information, connect with 
others, and follow what’s 
happening in real time.
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Reduce the spread of 
harmful misinformation.

Elevate helpful, 
authoritative information.

Leveraging our policies, product, and 
partnerships to:
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Elevate helpful, 
authoritative information



Home Timeline Explore
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Search Prompts 
When the public comes to the service for 
information about COVID-19, 5G, 
domestic violence, or vaccines they’re 
met with credible, authoritative content. 

Our COVID-19 search prompts
● Began launching in January 2020
● Deployed to 79 countries in 29 

languages so far
● Represents partnership with national 

public health authorities and World 
Health Organization



2,480+ accounts 
verified for COVID-19 
response
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Using our platform to 
elevate authoritative 
voices
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Twitter Ads
In an effort to amplify legitimate and 
authoritative information to users, 
Twitter has made limited exceptions to 
its COVID-19 advertising policy for:

● Trusted Healthcare Companies
● Governments
● Public Health Nonprofits
● Established and Trusted Public 

Service Campaigns

This includes vaccine and testing 
info, educational content, and news.



11 Verified COVID-19 Clinical Trials and Studies



12 Authoritative Vaccine Information



Ad Council: ‘It’s Up 
To You’ Campaign
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Educating and building confidence 
around the COVID-19 vaccines.

Twitter has signed on as a partner to: 

● Co-host a Twitter Q+A with a 
vaccine expert with a focus on 
Black and Latinx Communities

● Amplify the campaign on Twitter 
with a custom hashtag and emoji
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Reduce the spread of 
harmful misinformation
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COVID-19 
Misinformation

March 2020 
Protect good faith public debate and 
discussion and limit the spread of 
potentially harmful and misleading 
content 
● Removal of the most harmful content 

that goes directly against guidance from 
authoritative sources of global and local 
public health

Discussion and debate, 
personal accounts and anecdotes,

emerging science

Decontextualized 
information, 

misleading or 
debated claims

Harmful, 
false claims,
Networked 
bad actors

Remove

Annotate

&

Restrict

Healthy 
Conversation
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COVID-19 Vaccine 
Misinformation
Summer 2020
● Added labels new labels and warning 

messages that provide additional 
context and information on some 
Tweets containing disputed or 
misleading information related to 
COVID-19

Winter 2020
Remove Tweets which advance harmful 
false narratives about COVID-19 
vaccinations
● Removal of harmful widely debunked 

conspiracy theories related to the 
COVID-19 vaccine
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COVID-19 
Misinformation Policy 

Since March 2020:

● We have taken enforcement action 
on +8,400 Tweets

● Challenged more than 11.5 million 
accounts for platform 
manipulation and spam activity 
related to COVID-19 
misinformation

● Implemented strike policy for 
accounts that repeatedly violate 
COVID-19 misinformation rules
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Vaccine Info in 
Twitter Ads
Harmful vaccine content 
should not amplified through 
Twitter Ads.

Our Inappropriate Content 
Advertising Policy prohibits 
inappropriate, dangerous, and 
misrepresentative content 
globally, including misleading or 
dangerous vaccine content.
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What’s next
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Providing More 
Context Through 
Labels
We will label misleading 
information content to 
provide users with credible 
context about COVID-19 
vaccinations 



Circumstances and needs have 
changed in the last year. 

Constantly revisiting our restrictive 
COVID-19 ads policy to ensure we 
are amplifying the right 
information at this stage in the 
pandemic.

Evolving Ads 
Policies
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Thank You


