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Compliance &

Adherence Relationship

45% 40% Either forget to take their Rx or say
Admit to sometimes skipping a P the dosage frequency is challenging
dose of their Rx medication* L
38% Credit their mental state
, (depression, anxiety, stigma) Or alcohol/drug
HALF i use dependency interferes

Admit to sometimes stopping their Rx

medication without consulting their doctor** 20% Rx medication inconvenience

13% Disruptive Rx side effects

CONFIDENTIAL AND PROPRIETARY

HLM Planning Insights Lab Custom Survey Condition Blinded, 2020; *2022 Comscq
(11-22/F22)(PsO); **2022 MARS Consumer Health Study (PsA)
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78%
CO nsumeyr Do their own research ONLY 10%

about treatment options Consider brand.com as a

Treatment resource for drug
information
Challenges

CONSUMER
PATHING

47%
Contact their HCP to

ask for less expensive
or generic option*

46%

Are dissatisfied with their
pharmacy due to inability to
compare prices for one Rx
medication with others

Healthline Media Pharmacy Segmentation study. Survey of 3,000 US adults who make decisions about prescription medications for themselves or family members. Dec 2022.;
*Healthline Media Consumer Drug Information Pages Visitor survey. Survey of 868 site visitors seeking drug/medication information, age 18+. Feb-May 2022

CONFIDENTIAL AND PROPRIETARY
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Rx Savings Options

54%

Have never used an Rx discount card*

1in4

Use their Rx discount card 25%+ of the time*

90% 89%

1]
@ Are somewhat to Would use
= o/ . o .
L very satisfied with it again
their experience

CONFIDENTIAL AND PROPRIETARY

Healthline Media Consumer Drug Information Pages Visitor survey. Survey of 868 site visitors seeking drug/medication

=

information, age 18+. Feb-May 2022; *famong those taking at least one medication ’/
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Rx Savings Messaging
Opportunity

Rx discount qualities they look for:

39% 67% case of use

Don’t understand how Rx discount

services work or where to start 52% cash price savings on Rx

50% can be applied across various Rx refills
1in4

Feel the price for a Rx using a
discount service will still be more
expensive than copay

\ | 42% strong reputation

41% extensive network of
participating pharmacies

5 Rx Medication Discount Service research. Survey of 1,327 U.S. consumers, ages 15+. Dec 2022



